
This is to Certify that

This Research Article/ Paper/ Case Study/ Presentation Submitted by

Farheen Taj

titled "THE INFLUENCE OF USER-GENERATED CONTENT ON CONSUMER PURCHASE BEHAVIOR IN THE ERA

OF SOCIAL MEDIA AND DATA ANALYTICS"

has been published in Volume 3 Issue 2 Dated 9th August 2024 In Airo International Journal

https://www.airo.co.in/view-publication/2186

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

