
This is to Certify that

This Research Article/ Paper/ Case Study/ Presentation Submitted by

Priyanka Yadav

titled "A STUDY ON THE ROLE OF EMOTIONAL BRANDING IN

CUSTOMER RETENTION"

has been published in

Volume 4 Issue 1 Dated 10th October 2024 In Airo National Journal

https://www.airo.co.in/view-publication/2455

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

